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The topic of ethics has increased in importance in the business school curriculum in recent years. Addressing topics related to ethics is required for accreditation from the Association to Advance Collegiate Schools of Business (AACSB, 2008: 11) . Highly publicised ethical scandals at corporations such as Enron, Arthur Anderson, and Tyco International, along with public alarm in response to accounts of environmental degradation, child labour abuses, and financial inequities, have heightened awareness of ethics and corporate social responsibility (CSR) in all business contexts. Although many colleges and universities have stand-alone graduate and undergraduate level business ethics and CSR courses, business and economics faculty are increasingly encouraged to address topics of ethics and CSR in courses throughout the business curriculum (Baetz and Sharp, 2004; Bracken and Urbancic, 1999; Hoaas and Wilcox, 1995.) For professors faced with this challenge, it is helpful if course textbooks cover these topics.This review addresses whether current managerial economics textbooks include discussion of ethics and CSR.
Integrating business ethics and CSR into managerial economics courses is important for several reasons.The relationship between economics and ethics is not straightforward. Although Adam Smith addressed this in The Theory of Moral Sentiments in 1759, Milton Friedman's (perhaps misinterpreted) 1970 article 'The Social Responsibility of Business Is to Increase Its Profits' (New York Times Sunday Magazine) is possibly more often quoted today to imply that the study of economics has little to do with ethics (Kuhn, 1992.) Managerial economics classes, which involve business decision making, are a logical context for discussing these issues. A course in managerial economics is frequently required for both graduate and undergraduate business degrees. In many MBA programmes managerial economics is the only economics course students are required to take. Arce (2004) outlines several reasons for introducing ethics in managerial economics courses: economists believe that their discipline provides a foundation for most business-related decisions.The managerial economics course is a natural place to identify and discuss ethical trade-offs and dilemmas within the context of business. Students need to learn to make ethical judgements about economic decisions in the workplace. Unethical behavior can involve significant loss of value to a firm through adverse market reactions (p. 261).
Prior studies have reviewed a variety of business and economics textbooks with an eye to ethics and CSR concerns. Coverage of these topics is generally found to be limited or superficial (Bracken and Urbancic, 1999; Baetz and Sharp, 2004) , but is found to be more extensive in marketing and management textbooks than in economics textbooks (Hoaas and Wilcox, 1995) . In a review of 21 textbooks used in managerial economics classes and published between 1992 and 2004, Arce (2004) observed that 'substantive discussions of ethics are conspicuous by their absence' (p. 261). Only 29 per cent of the texts surveyed contained ethical content and only 29 per cent mentioned social responsibility (p. 265).
Textbook analysis
For our current review, we update Arce's study by investigating 17 English language managerial economics textbooks published in 2004 or later. Although intermediate micro theory texts and business economics texts may also be used in these courses, we limited our analysis to texts that contain the words 'managerial economics' (or in one case 'managers') in their title. 1 These textbooks are listed in Table 1 , alphabetised by author in column. 2 Following the content analysis conducted by Arce, we searched indexes for keywords relating to 'ethics' and 'corporate social responsibility.' 2 We also searched tables of content for these keywords and related topics. If we found reference to any of the keywords, we read the pages in the text to ensure that the content was in fact related to ethics or CSR. If we determined that it was, we recorded 'yes' in columns 5 or 6. We then recorded the number of pages relating to the topics for the 'yes' cases.
Our findings in columns 5 and 6 show that of the 17 textbooks reviewed, seven include no mention of either ethics or CSR, five mention one but not both topics, and only five address both topics. Eight of the books (47 per cent) address topics related to ethics and seven (41 per cent) address topics related to CSR. Of the books addressing either ethics or CSR or both, only the one by Brickley, Smith and Zimmerman devotes more than four pages to either topic.This book contains a chapter devoted to these topics entitled 'Ethics and Organizational Architecture,' as Arce found four years ago. Although our book sample is not directly comparable to Arce's, we conclude that although more managerial economics textbooks are addressing topics of ethics and CSR than was true four years ago, over half of the texts still do not mention one or both topics.The extent of the coverage within the managerial texts that do address ethics and CSR is very limited in all but one text.
We do not attempt to analyse the quality of the ethics or CSR content in this review, but we are struck by the lack of content or brevity of content in all but one of the texts examined. We note, however, that several economics topics that could readily lead to discussions of ethics and CSR are consistently covered in these books.These topics include moral hazard, principle-agent problems and externalities.
Conclusions
Although there are strong arguments for offering stand-alone ethics courses to business students (Piper et al., 1993) , the emerging consensus is that ethics and CSR should be integrated into discipline-specific business courses, including economics. Managers at all levels of organisations must struggle daily with ethical dilemmas integral to a variety of decisions (Piper et al., 1993) . Hoaas and Wilcox (1995) concur 
